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Creating my journey 
mapping

Viewing my website from a user’s point of view.



My scoop

To promote the 
Latin American 
culture in 
London through 
the services they 
offer to the 
residents.



User Personas

- Who would be my ideal user?

- What are the current behaviour patterns of my  
potential users?

- What are the goals and pains of my potential users?

The approach to research that I undertook was:

• Quantitative data - Survey

• Qualitative data - Interview





Scenario and 
Expectation

Finding a new place to hang out with friends with 

expectations to enjoy the evening in a nice and 

welcoming environment.



Touchpoints

• Marketing emails – new 
content notification, they’ll 
come back if they like what 
they read.

• Community management –
positive interaction with 
users.

• Opportunities – let users 
now about opportunities to 
be part of the content, 
through personal stories or 
business information.

• Navigating - finding places 
they’d like to go.

• Blog posts - reading 
interesting/motivational stories.

• Vlogs – watching entertaining 
videos.

• Photography – looking at 
beautiful images.

• Social media – following content 
on social media.

• Newsletter – Subscribing to the 
newsletter.

• Social media - customer 
acquisition.

• Word of mouth – people 
trust family/friends for 
referrals.

• SEO - easy to find for curious 
Google searchers.

• Blog content – quality 
content will draw users’ 
attention.

• Press releases – to reach 
different consumers.

Before visiting the website While visiting the website After visiting the website



Taking user 
intention into 
consideration

• Motivation – To experience a new environment 

and culture including flavours, music, people.

• Channels – Social media, website, newsletter and 

physically.

• Actions – The user would like to try a new cuisine, 

so starts looking for a recommended restaurant 

and finds the website that talks about Latin 

American businesses including great restaurants 

so the user finds one that draws her/his attention 

and then he/she keeps exploring the website, 

ending up following it on social media.

• Pain points – Distance of the business they would 

like to go. Also, not finding the information 

appealing enough.



Sketching 
the journey





Information 
Architecture





Conclusion



Thank you!


